
































research methodology for measuring radio listenership has attracted significantly less 

attention than the methodologies for measuring television viewership or press 

readership. Radio has, for example, no equivalent of the biennial Worldwide Readership 

Research Symposia for debating methodological issues. Indeed, the ESOMAR Radio 

Symposium in July 1995 marks the first occasion in Europe when a whole conference 

was devoted to topics surrounding radio research. 

There is certainly no shortage of radio research topics for debate, and several 

contributors have referred to ongoing experimental work. Perhaps the topic of widest 

interest value is the general comparative assessment of different data collection 

methods. In this respect, current experimental work in Germany includes comparisons 

of face-to-face interview with telephone interview and diary methods. The ILRes Etudes 

Media Audiovisuels (Luxembourg) also includes an experimental diary sample in 

addition to its main recall sample. 

Meanwhile, two other surveys, RadioScan (Belgium) and Bari (Greece), now mix recall 

with diary methods on a non-experimental basis. The two complementary surveys 

conducted by Gallup MEDIA in Russia do the same, but with geographically distinct 

samples: that is to say, diaries for Moscow and recall for the National & 30 Cities sample. 

Within just the diary methodology, the Kansallinen Radiotutkimus (Finland) also 

employs sharply contrastive approaches for two geographically separate samples. 

Thus, the Helsinki diary sample is a long term panel, while the rest of the country is 

catered for by fresh "one-week" diary samples for each wave. 

The experiences gained from the various experiments and current surveys that now 

combine mixed methodologies promise to shed light on the comparability of different 

approaches, albeit there remains abundant scope for variation within each which could 

be just as important to the overall comparability of different survey findings. 

Recognizing the issue of variability and non-comparability, the EBU (European 

Broadcasting Union) has published in March 1997 guidelines on listenership 

measurement under the title of Towards Harmonization of Radio Audience 

Measurement Systems. 

The guidelines have been developed by a joint industry group consisting of the EBU in 

collaboration with four international associations (European Association of Advertising 

Agencies (EAAA); European Organizations for Media Research (EMRO); Group of 

European Audience Researchers (GEAR); Worldwide Federation of Advertisers (WFA)). 

The objective of the guidelines is "to encourage the industry to move towards 

harmonized practices in the methods used to measure radio audiences, and to make 

technical recommendations to these ends". 

Although the guidelines aim to encourage harmonized measurement practice, they also 

emphasize from the outset that their priority "has been to specify the ways and means 

towards good professional practice in data collection". The main text that follows raises 

many methodological issues which might benefit from further discussion within the 

international research community. The issues range round such topics as sample 

design, non-response and bias, definition of listening, station identification, contextual 

aids to recall, weighting, editing rules, quality controls, and so on. 
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Belgium (2): RadioScan launched in Autumn 1996. It replaces earlier surveys separately commissioned by RTBF 

(Etude Permanente Radio - launch year, 1992l and BRTN (Radio Diary Research - launch year, 1970l. Both predecessors 

employed telephone and postal diary methods of collecting listenership data. The new survey is completely different 

in most aspects of methodology. 

Denmark (1): A major change in methodology occurred in 1993, when the survey assumed its present form. Up to 

then, fieldwork had been conducted in two eight week waves each year, with each local station being measured for 

one week in either wave. Measurement has been continuous throughout the year since 1993. 

Germany: (al MA began as a print survey and became a multimedia survey in 1972, when television and radio 

audiences were measured for the first time. The present MA is in effect two separate surveys, one "print" and one 

"electronic". The "Print Media Survey" and the "Electronic Media Survey" have their own questionnaires. 

Newspapers are a common denominator, being included in both questionnaires. (bl In addition to the questions on 

TV viewing in the MA, data from the separate GfK television peoplemeter panel are fusioned with the data from the 

Electronic Media Survey. (cl The fieldwork dates in the right hand column refer to the Electronic Media Survey. 

Hungary:The MA is a joint venture, commencing in 1995. Before then, GfK Hungaria and Szonda lpsos carried out 

their own media surveys independently. 

Luxembourg:The first radio survey in its current form was undertaken in 1990. 

Norway: The survey was originally conducted by MMI. Gallup won the contract in 1995, since when it has been 

integrated with the Forbruker & Media survey. 

Poland (1): Press readership questions were first asked in 1992 and radio listenership questions were introduced in 

the following year. 

Slovakia (1) and (2): See footnote to Table 1. Between 1994 and 1996 , the research suppliers were partners in a single 

multimedia survey measuring radio listenership. 

Slovenia: MRS was launched in 1991 for press, and became a multimedia survey in 1992. 

Sweden (3): SM was launched in 1994, but questions about radio were introduced in 1996. 
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